	Resource Title
	The Survey Says! – Business – Grade 11 Marketing: Goods, Services, Events; Grade 11 or 12 Sports & Entertainment Marketing

	Intended Audience


	X
	Teacher only
	
	All Audiences (teachers, learners, parents) for All Audiences

	Description of resource
	Students will prepare and carry out a survey, in a school, to determine the most popular sports. Students are required summarize and present results of the school-wide survey.

	Key Terms (list up to 10)
	Survey, open ended questions, closed ended questions

	Association
	OBEA

	Creation Date
	2012

	Grade(s)
	11 - 12

	Subject(s)
	Business

	Strand(s)
	Strand A: Marketing Fundamentals



	Overall expectation(s)
	A3. demonstrate an understanding of the importance of marketing research to a business and how information technology can be used to obtain and analyse marketing-related information

	Teaching/Learning Strategies (Check up to four)
	X
	Activity-Based Strategies

	
	
	Arts-Based Strategies

	
	
	Cooperative Strategies

	
	
	Direct Instruction Strategies

	
	
	Independent Learning Strategies

	
	X
	Inquiry and Research Models

	
	
	Learning Styles

	
	X
	Technology/Media-Based Applications

	
	X
	Thinking Skill Strategies

	Resource Type (Optional)

(check one)
	
	Assessment
	
	Lesson

	
	
	Best practice
	X
	Lesson plan

	
	
	Collection
	
	Map

	
	
	Computer activity
	
	Module or unit

	
	
	Course
	
	Policy or procedure

	
	
	Data set
	
	Project      

	
	
	Demonstration
	
	Reference

	
	
	Educator’s guide
	
	Report

	
	
	Exercise
	
	Simulation

	
	
	Experiment
	
	Summative task

	
	
	Form
	
	Syllabus

	
	
	Glossary
	
	Text

	
	
	Guidelines
	
	Tutorial

	
	
	Index or bibliography
	
	Visual aid

	Learning Style(s)

(Check up to four)
	
	Bodily-Kinaesthetic intelligence

	
	X
	Interpersonal intelligence                              

	
	
	Intrapersonal intelligence                              

	
	X
	Logical-Mathematical intelligence                 

	
	
	Musical-Rhythmic Intelligence

	
	
	Naturalist Intelligence

	
	
	Verbal-Linguistic Intelligence

	
	
	Visual-Spatial Intelligence

	Software/Hardware Requirements (Optional)
	Computers: word processing and spreadsheet software.


Financial Literacy Lesson Plan 2012

Business – Grades 11 Marketing: Goods, Services, Events; 

Grade 11 or 12 Sports and Entertainment Marketing

2 – 75 Minute Lessons

	Connections to Financial Literacy

· Analysis of survey results 

· Drawing conclusions of survey results



	Day 1 – Day 2: Survey Says!
	Business/Grade 11/12 – Sport and Entertainment Management


	Curriculum Expectations
	Learning Goals

	· Strand A. Marketing Fundamentals

· Overall Expectation A3. Demonstrate an understanding of the importance of marketing research to a business and how information technology can be used to obtain and analyse marketing-related information.

· Specific Expectation A3.2. Create an example of a current marketing research tool (e.g., focus group questionnaire, electronic web survey).
	· At the end of this lesson, students will be familiar with how to prepare and carry out a school-wide survey
· At the end of this lesson, students will also be able to analyse data that could then be used to make future marketing decisions

	Instructional Components and Context

	Readiness

· Students will need to work collaboratively with fellow classmates

Terminology

· Survey

· Open-ended question

· Close-ended question

· Data

· Information

· Decision making
· Planning

	Materials

· Students will need to have chart paper and marks

· Teachers will need to prepare the online survey and ask several teachers, who teach in a lab and teach different grade levels, to have their students complete the survey.

Appendix A: 

· Survey Preparation Tips




	Minds On                                                                                                                            

	Connections

	Whole Class ( Four Corners

· Label the four corners of the room: Soccer, Basketball, Football, Baseball.  

· Students select the corner of interest. Each corner group provided with chart paper to list reasons why they selected the particular corner

· Students, at each corner, share two or three reasons with whole class

Whole Class ( Discussion

Teachers introduces the concept of survey with lead in questions, such as:

· Did we “gather” data from this activity?

· What do you think this survey was about?

· Could we draw any conclusions about the data we collected from our class?

· Should we have included hockey? How many would have selected hockey? 

· Have any of you completed a survey?  How were you surveyed? (Ex. Telephone, by mail, in person, other) What product or service was the survey for?

· Why do companies carry out surveys?

· If we surveyed students in our school to determine what their favourite professional sport is, what could the school use this information for?
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Differentiated Instruction

    L: Four Corners

AfL: Guided Discussion

	Action!                                                                          


	

	Small Group ( Survey Preparation ( Appendix A: Survey Preparation Tips

· In small groups of three or four, and using chart paper, students will prepare a list of five survey questions they would ask of students, in the school, to collect as much data as they can about their favourite sport

· Students will refer to specific instructions, provided in Appendix A, to prepare the survey questions

Whole Group (  Selection of Final Questions ( Consensus

· Completed chart paper is posted on front board and whole group comes to consensus on the five questions that will be included in the survey
Teacher ( Prepare Free Online Survey 

· Teacher prepares the online survey using freeonlinesurveys.com

· Teacher facilitates the completion of survey by asking several teachers, who teach in computer labs, to have their students take 5-10 minutes to complete the online survey.

· Results of survey will be sent to teacher 

Whole Class ( Distribution

· Teacher shares with whole class the results of the survey

Small Groups  Brainstorm 

· Small groups discuss results of survey to answer the following questions:
1. What do the survey results indicate

2. How could this information be useful to students and teachers in the school?

Whole Class ( Discussion

· Students in all small groups provide top two answers to questions in brainstorming session

· Teacher records all answers on board (or chart paper)

· Whole class discussion of small group input


	     SIS: Initiating and Planning

     Literacy: Engaging in Reading 

     SIS: Analysing and Interpreting

AfL: Guided Discussion

	Consolidation 


	

	Individual ( Assessment

· Students complete and submit Appendix B.


	AfL: Teacher will collect individual assessments and provide feedback.


Appendix A

Survey Preparation Tips

Below are answers to questions you might have about surveys.  Also provided are guidelines to follow in the preparation of your five survey questions that will be made available, online, to students in the school, to provide this class with information about the students’ favourite sports.

What is a sample size for a survey?

No simple rule. Can depend on finances available.

A minimum of 100 students will be surveyed for this assignment.

Who conducts surveys?

Examples include media, governments, health professionals, and businesses.

Why are surveys used?

Examples include tracking trends, planning, product development

.

Open ended and close ended questions?

Surveys generally include some of both.

Open ended questions allow the respondent to elaborate on a question. For example, “How do you feel about health care?” With this type of question the surveryor has no control over the answers.

Close ended questions allow the surveyor to control the responses by provided choice or yes or no answers. For example, “Do you approve of the new quarterback?”

Ready to prepare your survey questions? 

Here are your musts:

1. Include baseball, basketball, football, hockey, soccer, and can include one or two other sports.

2. Prepare five questions only.

3. Have three or four close ended questions.

4. Have maximum two open ended questions.

Get your markers and chart paper ready. Select a recorder.

Appendix B

Survey Says – Submit this completed sheet to your teacher!!!

Student Name: ___________________



1. List two reasons why a professional sports team might carry out a fan survey?

2. What kind of survey should the team carry out? Justify. (Ex. Telephone)

3. Prepare two close ended questions they might ask to provide input to one of the reasons you provided in the previous question.

4. In completing the lessons on surveys, what have you learned? List three.
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